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      Case Study 

Company/Agency Information

	Company/Agency Name
	     

	City/State
	     

	Web site address
	     


Customer Profile

	Customer name
	     

	City, State
	     

	Web site address
	     


(attach Company Logo)

Client profile

[Briefly describe your customer’s products or services. Include information about the company's history.

Example:  

 
With revenues of $34 billion, Kraft Foods Inc. is one of the world’s largest food and beverage companies. Kraft products include many of the world’s best-known household brands, over 40 of which are more than 100 years old. The company has more than 90,000 employees and 159 manufacturing and processing facilities worldwide. Jacobs is one of Kraft Foods’ major coffee brands. It has been popular with German coffee drinkers since 1895.

YOUR ENTRY:


Challenge

[Identify the problems that your customer is facing and their goals and objectives. List the strategic business or competitive reasons that caused the customer to reevaluate its current situation. Be as specific as possible, citing examples when appropriate and including supporting customer quotes.

Example: 

Encourage trial of new product.  Kraft Foods’ campaign was designed to encourage coffee drinkers to trial the new Jacobs 3 in1 ready-made coffee mix. The company felt that mobile users would be of the right profile to be inclined to test the new innovation.
YOUR ENTRY:

     
Solution

[Summarize your company's solution for your customer's problem. Identify how your company implemented the solution, the resources that it used, and what steps it took and why. Describe the specific mobile technology that your company used and why. Explain the technological benefits of your company's solution.]
Example: 

A test mobile advertising campaign.  Kraft Foods‘ mobile agency YOC AG, which produced the company’s first WAP portal, approached Nokia Interactive Advertising with the idea for the campaign. They quickly agreed on a series of test advertisements to be delivered to suitable users across Germany via the Nokia Media Network.

YOUR ENTRY:

     
(paste images of campaign)

Results

[Summarize the results that your company's solution provided for your customer. Focus on the quantifiable benefits, such as the dollar amount saved, the percentage increase in productivity, or the percentage increase in sales. Note that return-on-investment figures will greatly increase the impact of the case study. Identify any new capabilities and future plans that the customer has as a result of the solution.]

Example: 

10% average CTR.  The results of the test campaign were very encouraging, achieving a click-through rate of 10% across the initial 100K impressions. Kraft is looking forward to rolling more mobile campaigns in the future.

YOUR ENTRY:

     
Company/Client Quotes

Example: 

Luciana Feres, Marketing Execution Director, Coca-Cola Brazil
“We work with Nokia because it offers so much more than traditional mobile advertising. The synergy between Nokia and Coca-Cola Zero’s brands was very important for success, and presented us with something it’s hard to find elsewhere. What other branding medium can work harder than something you interact with on an hourly basis?”

YOUR ENTRY:

     
HMC Score (1 out of 5)

For HMC use only

HMC Recommendations/Comments
For HMC use only
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